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PENGARUH SELF CONGRUITY TERHADAP CONSUMER ENGAGEMENT 

PADA PENGGUNA PRODUK PERAWATAN SCARLETT WHITENING DI 

INDONESIA 

ABSTRACT  

Early adulthood is a time where there is a high level of awareness about skin health or 

appearance. The increase in use of skincare and beauty products is due to the 

influence of self-congruity, namely the similarity of the brand image with the self-

image one has. Therefore, this research aims to determine the influence of self-

congruity on consumer engagement among users of Scarlett Whitening care products 

in Indonesia. The research subjects were 165 early adults who were users of Scarlett 

Whitening care products using non-probability sampling techniques. The measuring 

tool used in this research is data collection using a questionnaire in the form of a 

Likert scale for self-congruity scale and consumer engagement scale. Data analysis 

used simple linear regression analysis techniques with the help of IBM SPSS 25. 

Based on the results of data analysis, a significance level was found, namely 0.000 

and (β) 0.587 with R2 0.575. This shows that self-congruity has a positive and 

significant influence on consumer engagement among users of Scarlett Whitening care 

products, so it can be interpreted that the higher the self-congruity, the higher the 

consumer engagement. 
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