
 

58 
 

DAFTAR PUSTAKA 

 

Alfasi, Y. (2019). The grass is always greener on my Friends’ profiles: The effect 

of Facebook  Social comparisonon state Social comparison   and 

depression. Personality and Individual Differences, 147, 111-117. 

https://doi.org/10.1016/j.paid.201904.032 

Annur, C. M. (2023). Distribusi pengguna TikTok Indonesia berdasarkan kelompok 

umur 2023. Databoks – Katadata. https://databoks.katadata.co.id/ 

Amoda, M. A. A., et al. (2022). Social comparison   and social appearance anxiety 

of Tiktok users: Appraising Social Support as Probable Moderator. 

International Journal of Scientific Research in Multidisciplinary 

Studies, 8(4) 

APJII, P., Pengawas, D., Pusat, B. P., Harian, B. P., Baru, D. A., APJII, A. P., ... & 

Data, G. (2024). Asosiasi Penyelenggara Jasa Internet 

Indonesia. Jakarta: APJII. 

Appel, H., Gerlach, A. L., & Crusius, J. (2016). The interplay between Facebook 

use, social comparison, envy, and depression. Current Opinion in 

Psychology, 9, 44–49. https://doi.org/10.1016/j.copsyc.2015.10.006 

Ardi, M., & Sukmawati, E. (2018). Media sosial dan pengaruhnya terhadap perilaku 

remaja. Jurnal Sosial Humaniora, 9(1), 45–56. 

Armalita, R & Helmi, A. F. (2018). Iri di situs jejaring sosial: Studi tentang teori 

deservingness. Jurnal Psikologi, 45(3), 218-230. 

https://doi.org/10.22146/jpsi.33313 

Arnett, J. J. (2000). Emerging adulthood: A theory of development from the late 

teens through the twenties. American Psychologist, 55(5), 469–480. 

https://doi.org/10.1037/0003-066X.55.5.469. 

Azanella, L. A. (2019). Konten media sosial dapat pengaruhi harga diri. 

Kompas.com. https://www.kompas.com/ 

Azwar, S. (2012). Metode Penelitian. Yogyakarta: Pustaka Pelajar. 

https://doi.org/10.1016/j.paid.201904.032
https://databoks.katadata.co.id/
https://doi.org/10.1016/j.copsyc.2015.10.006
https://doi.org/10.22146/jpsi.33313
https://doi.org/10.1037/0003-066X.55.5.469


59 
 

 

Brown, P. G. (2016). College Student, Social Media, Digital Identities, and the 

Digitized Self. Boston College: Boston. 

Buunk, A. P., & Gibbons, F. X. (2007). Social comparison: The end of a theory and 

the emergence of a field. Organizational Behavior and Human Decision 

Processes, 102(1), 3–21. https://doi.org/10.1016/j.obhdp.2006.09.007 

Dalimunthe, F. G. (2023). Pengaruh social comparison terhadap self-esteem 

mahasiswa pengguna Instagram (Studi pada mahasiswa yang telah 

mengambil skripsi lebih dari satu kali) [Skripsi, Universitas 

Informatika dan Bisnis Indonesia]. Universitas Informatika dan Bisnis 

Indonesia. 

Festinger, L.  (1954).  A Theory of Social comparison Processes. Human Relations, 

7(2), 117–140. doi:10.1177/001872675400700202. 

Gibbons, F. X., & Buunk, B. P. (1999). Individual differences in social comparison: 

Development of a scale of social comparison orientation. Journal of 

Personality and Social Psychology, 76(1), 129–142. 

Haferkamp, N., & Kramer, N. C. (2011). Social comparison 2.0: Examining the 

effects of online profiles on social-networking sites. Cyberpsychology, 

Behavior and Social Networking, 14, 309–314. 

https://doi.org/10.1089/cyber.2010.0120. 

Kusuma, R. (2020). Dominasi TikTok di Indonesia. Jurnal Komunikasi Digital, 

5(2), 77–89. 

Lemeshow, S., Hosmer, D. W., Klar, J., & Lwanga, S. K. (1997). Adequacy of 

Sample Size in Health Studies. Chichester: John Wiley & Sons. 

Mruk, C.J. (2006). Self-esteemresearch, theory, and practice: Toward a positive 

psychology of self-esteem(3rd ed.). New York: Springer Publishing 

Company. 

Orth, U., & Robins, R. W. (2014). The development of self-esteem. Current 

Directions in Psychological Science, 23(5), 381–387. 

https://doi.org/10.1177/0963721414547414 

Purnama Basuki Eka. (2025). TikTok, Platform Media Sosial Paling Populer di 

2024. mediaindonesia.com. Diakses tanggal 16 Feb. 2025, dari 

https://mediaindonesia.com/humaniora/730874/tiktok-platform-media-

sosial-paling-populer-di-2024. 

https://doi.org/10.1016/j.obhdp.2006.09.007
https://doi.org/10.1089/cyber.2010.0120
https://mediaindonesia.com/humaniora/730874/tiktok-platform-media-sosial-paling-populer-di-2024
https://mediaindonesia.com/humaniora/730874/tiktok-platform-media-sosial-paling-populer-di-2024


60 
 

 

Robins, R. W., & Trzesniewski, K. H. (2005). Self-esteem development across the 

 lifespan. Current directions in psychological science, 14(3), 158-162. 

Rosenberg, M. (1965). Society and the adolescent self-image. Princeton, NJ: 

Princeton University Press. 

Rosenberg, M. (1980). Conceiving the self. New York: Basic Books. 

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

AlfaBeta. 

Tafarodi, R. W., & Swann, W. B. Jr. (1995). Self-liking and self-competence as 

dimensions of global self-esteem: initialvalidation of a measure. 

Journal of Personality Assessment, 65, 322±342. 

Tafarodi, R. W., & Swann, W. B. Jr. (1996). Individualism±collectivism and global 

self-esteem: evidence for a culturaltrade-o . Journal of Cross-Cultural 

Psychology, 27, 651±672. 

Tafarodi, R. W., & Swann, W. B., Jr. (2001). Self-liking/Self-competence Scale-

Revised Version (SLCS-R) [Database record]. APA PsycTests. 

Vogel, E. A., Rose, J. P., Roberts, L. R., & Eckles, K. (2014). Social comparison, 

social media, and self-esteem. Psychology of Popular Media Culture, 

3(4), 206–222. https://doi.org/10.1037/ppm0000047 

Vogel, E., et al. (2014). Social comparison, social media, and Social comparison  . 

Psychology of Popular Media Culture, 3, 206. 

https://doi.org/10.1037/ppm0000047 

Vries, D. A. et al. (2018). Social comparisonas the Thief of Joy: Emotional 

Consequences of Viewing Strangers’ Instagram Posts. Media 

Psychology,21(2),222-245. 

https://doi.org/10.1080/15213269.2016.1267647 

White, J. D. L., & Houghton, B. F. (2006). Primary volcaniclastic 

rocks. Geology, 34(8), 677-680. 

Xiangli, S., Gao, Z., Chen, S., & Huang, C. (2012). Psychometric properties of 

social support scale in physical activity. Journal of Sport and Health 

Science, 1(1), 38–45. https://doi.org/10.1016/j.jshs.2012.03.004

https://doi.org/10.1037/ppm0000047
https://doi.org/10.1080/15213269.2016.1267647

