
Effect of the use of Internet
Marketing and eWOM on Brand

Awareness as Intervening
Variables

by Bob Foster

Submission date: 03-May-2021 03:17PM (UTC+0700)
Submission ID: 1576617162
File name: rketing_and_eWOM_on_Brand_Awareness_as_Intervening_Variables.pdf (433.28K)
Word count: 4222
Character count: 21571





1

1

1



1



1





1

1

2

3





1



2

2

2

2

2



1

2

3

3



2

2



1

1





1

1

2

2



1

2

2

2



1

1

2



1



1

1







1



16%
SIMILARITY INDEX

17%
INTERNET SOURCES

3%
PUBLICATIONS

3%
STUDENT PAPERS

1 11%

2 3%

3 2%

Exclude quotes On

Exclude bibliography On

Exclude matches < 2%

Effect of the use of Internet Marketing and eWOM on Brand
Awareness as Intervening Variables
ORIGINALITY REPORT

PRIMARY SOURCES

www.produccioncientificaluz.org
Internet Source

isclo.telkomuniversity.ac.id
Internet Source

journal.unpas.ac.id
Internet Source


