ABSTRACT

Mojok.co is one of the online media in Indonesia that is also reporting on the 2024
General Election. However, Mojok.co has its own characteristics, namely using a
satirical language style in every reporting process. The use of satire language style
is still rarely done in online media in Indonesia, using satire language style which
is a form of news strategy in the news. The purpose of this research is to find out
the implementation, obstacles, and reasons for Mojok.co in using the news strategy
according to Nunuk Parwati. This research uses qualitative research methods and
a case study approach. The data collection techniques in this research are
observation, interviews and documentation of Mojok.co. There are three key
informants and one supporting informant. The concept used in this research is
Nunuk Parwati's 2020 news strategy. The results of this study are Mojok.co which
implements a news strategy that includes three strategies, namely the issue
selection strategy by choosing social issues that are being discussed and also
choosing news with different points of view, Mojok.co's news writing strategy
curates each article in terms of using a satirical language style that is not too harsh
both in content and in the headline of each article, Mojok.co's news presentation
strategy strengthens the branding side by using a satirical language style and using
interesting and unique supporting visuals. In overcoming obstacles Mojok.co also
curates articles by the editorial team to choose which articles are worthy of airing
in the terminal rubric and political desk, by adhering to journalistic ethics.
Therefore, the reason Mojok.co uses this news strategy is to strengthen its branding
and differentiate itself from other online media.
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